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UNMATCHED SUPPORT. UNMISTAKABLE SMARTS.

GOAL
The LionShare team collaborated with a West Coast health system to develop and 
promote a sign-up page, capturing first-party consumer preferences on health topics 
of interest.

ACTION
Based on these consumer preferences, monthly topic-specific emails were sent to engage 
and inform interested subscribers.

TAKEAWAY
Personalizing emails based on first-party consumer preferences led to exceptional open 
rates and ROI, highlighting the effectiveness of targeted engagement.

34%+
Average Open Rate

21%
Utilization of Goal Services

$4,489.06 : $1
Return on Investment
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